
VIDEO 4   BUILD YOUR PERSONAL BRAND
STATEMENT

Once you are aware of your strengths, you are ready to work on your personal brand, in
other words work on how you want others to perceive you.

Have you ever thought about how you would like to be perceived once you are
back at work?

You need to be aware that others perceive you through things you tell them. If you concentrate on
what you can contribute to your role and speak about your achievements and competences, you will
be perceived through that. 
 
We know one Mum, who complained that she’d got labeled at work as the one who is a mother of 4
rather than a subject matter expert in her field. What she didn’t realize was that this was actually her
perception of herself and how she branded herself to others. So it is good to be deliberate about
what you say about yourself and create the perception that will serve you.

Kasia - for me personal brand statement was very helpful when after the reorganisation I was
moved to another team and given the role that was below my competencies. It helped me run a
conversation with my new boss and get more interesting and challenging projects as a result.

 
Agata - for me personal brand statement was very helpful to regain confidence after I was back at
work. It helped me change my own perception of myself when for a while I wasn’t part of adult
conversations and the working world. It helped me regain my professional identity and brand myself
as a valuable subject matter expert to others in my team.

You may now want to open your online workbook and complete the exercise in section 7: 'Create
your personal brand statement'.

In addition, it can be very helpful if you are looking for an opportunity or new project, so you can
clearly present the value and skills that you are bringing to the role and your team. 
 
Now, we’d like to give you 10 mins to create a personal brand statement for yourself in your online
workbook. To make it easier let’s first take a look at the example we created for you.

Example:
Personal brand statement: I am a website user experience designer, who helps companies of all
sizes to create functional and well-designed websites, where their customers can easily find and
understand the information they are looking for. What makes me unique is my passion for startups
and technology as well as photography, which has helped me to successfully redesign the website for
Adidas and make it truly exceptional for its visitors. Capitalizing on my skills I focus on creating not
only functional but also beautiful websites, that use newest technology solutions to achieve the goals
they are set to achieve.


